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- Dear Str or Madame, '

_ We kindly invite your ass:stance ina sxgmﬁcant resm.rch undertaiung We beheve it
~ can ulttmately promote improved understandmg and cooperation between major. businesses
' and consumer- and envu-onmentally-onented mterests throughout Asia and the World

Iam wntmg to you on behalf of Mongoven, Btscoe & Duehm (MBD), a Washmgton, o

" D.C. management consuitmg group. Since its estabhshment in 1988 MBD has-endeavored to
help its clients improve their sometimes meager Or naive understandmg of pubhc mterest '

groups, especially those non-govemmental orgamzattons (NGOs) concerned with
etmronmental and consumer affatrs : :

MBD is comm1tted to the concept that it is critical to know who the current and

~ potential participants are in the public policy process.. MBD has developed extensive .

contacts with the United States NGO community. Using such ties and publicly available .
‘information, MBD has eamned a solid reputation for prov1d1ng chents w1th objectwely "fair"
- and: tlmely assessments of pubhc mterest groups. _ _ o

, Increasmgly, our- chents have been seeking mformatlon and guldance concemmg
developments in Asia. To that end, MBD has set out to develop a senes of "profiles™ of
. some. of the leadmg non—govemmental entities in Asxa :

. » ; .
- We recetved except:lonal levels of cooperatmn from NGOs in Europe and Latm
Amenca for previous prOJects and we hope that the Asmn commumty will be equa.lly
' helpful _ _ : _



Accuracy is cruc1al to our project, and accuracy is best obtained from the source.

- Can you help us? We would be very appreciative if you or a colleague could send us via
phone, fax or mail some information about your organization. We obviously would welcome -
_any materials that you believe would give us an accurate picture of your group--its basic
structure, issue concerns, activities (past, present and future) alliances and goals. Perhaps. -
. you would be able to include samples of any.newsletters or other publications your group .
publishes.. In addition, we would be grateful for any thoughts- you may have regarding. the
- overall situation in your country and in- Asia with respect to the issues you care about. We
hope to complete our research in February SO your whest reply would be hlghly valued.

/e have enclosed some addmonal mformatmn about MBD We look forward to |

'heanng from you. Thank you in advance for your help in this matter.

- ‘Sincerely, o o S
Bartholomew Mo_ng_:_oven |

P. S Although MBD’s. offioe is Enghsh spw.kmg, we would be pleased to receive any of
your commumcauons andlor literature that are not m Enghsh Thank you..
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Overview

N Corporate public policy development has certainly never been
the exclusive domain of business. But today more than ever in
U.S. history, dozens of "national" and thousands of "grassroots"
organizations. throughout the country have a significant impact on
‘public policy regarding corporate activity. To varying degrees,
‘non-governmental organizations (NGOs) also affect the public :
. policy climate for companies operating in Burope, Asia and other
regions of the world. LT ' ;

.. 'Environmental and consumer groups, churches, unions, :
- scientific and academic organizations are gaining new prominence
- and influence. Success in today’s highly politicized business
environment'requires‘that'corporate_managers understand these
important forces and the vital issues that motivate them. '

_  Mongoven, Biscoe & Duchin, Inc. (MBD) is a Washington, D.C. .
public affairs consulting firm specializing in the analysis of
public interest activism. MBD informs and counsels corporate
- decision makers who seek to improve their understanding of issues
and organizations which influence the way their companies do -
business, MBD's ‘analyses provide insight into the concerns, _
philosophies and objectives of the myriad of groups which often
drive the public policy formation process. - : )

, MBD advises clients on how to work with individual groups’
.and issues on a cooperative, day-to-day basis. MBD also assists
clients in developing long-term strategies to resolve contentious
public policy issues in a balanced and socially responsible '
manner. . S o o o C o

MBD is comprised of individuals who have extensive .
experience interacting with environmental and consumer groups,
churches. and other organizations which seek changes in public
policy. MBD’s principals are well versed in the policy: '
development process and have worked closely. with corporate -
‘officers and national political leaders in addressing issues of

local, national "and global significance. .

decision makers must develop a better appreciation of the public
~interest movement. Our efforts help corporate leaders understand
the dynamics of citizen activism and 'its importance 'in the

As'a‘company,'MBD is eommitted to the:ccncept,fhat_corpofate

-development of corporate public policy.
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‘Surﬁey:-_Ofgenizationel'Iﬂformation.

'.AnsWers_to_the follow*ng questlons w1ll prov1de MBD Wlth the

" background information that is most important to us. -Please

_respond to as many .questions about your organization as. you can.
~Detailed answers will help our . research and will be greatly
apprecxated . as w1ll addltlonal materlals Thank you

‘-Where is your organlzatlon s headquarters° Other offlces or
:fleld locat;ons? o o L R

. Who aré you:'principai-officers eedlstaff?

'ApprOXimately°how'many'membere;dOTYOu have?

What publlcatlons do you make avallable to members and the .
-_commun:l.tj,a"-l : o

‘What is your: annual budget and what ‘are your sources. of fundlng
'(foundatlon grants, membershlp donatlons etc y? S

¥

_3How do you achleve your de51red ‘ends? (Publlc lnformatlon
. Protests Letter wrltlng campalgns boycotts, etcy} .
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What are the most important and influential NGOs in your country?

What Othef_NGos do you work with?

When and why was your organlzatlon founded°_-Who~Were its
organlzers° : : : i

 What are_your'principle concerns/issues?-'Goals/ijectives?“
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What do you conSLder the most 51gn1f1cant achlevement your group'
has made? = :

What aré_yourlmost recent campaigns and achievements?

'What_;slthe predominant ﬁhilésophyfof’your'Orgénizatipn?.

Thank'youffcr?taking'the time-to help us
'_Please send or fax. completed surveys and]or cher materlals to:
~MBD Inc e

1100 Connecticut Ave. N

Washington, D.C. 20036 - ®

‘Fax: (1 202) 429 8655



